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Market definition (slightly different answers possible as long as correct):
Industry: personal computer
Product: light mobile computer with advanced touchscreen and entertainment
features and without keyboard
Buyer: business people with need for light mobile device, people demanding
mobile video and gaming entertainment
Needs: combination of extreme portability, computing power, and entertainment
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> Product decisions (product)
>  Price decisions (price)
» Communication decisions (promotion)
> Distribution decisions (place)
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» Intangibility
Perceived purchase risk

Inseparability (of production and consumption)
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